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APPENDIX B: RESEARCH INSTRUMENTS 
 
Interview Protocol: WTIP 
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Semi-Structured Interview Questions for WTIP’s past and present employees, 
board members, and volunteers: 
 
About the interviewee: 
 
1. What is your name and how long have you lived in _________? 
 
2. What was your involvement with WTIP in its nascent years? 
 
3. In what ways are you involved in the station now? 
 
4. Why did you become involved with community radio? 
 
5. Had you had any experience in community radio prior to working with 
WTIP? 
 
Gaining support, encouraging participation: 
 
6. What was WTIP’s initial mission, or main goals as a station? 
 
7. Who did WTIP aim to serve when first broadcasting? 
 
8. How did WTIP staff and volunteers define its community or targeted 
listening populace? 
 
9. How did WTIP “market” itself to the community, or how did the station 
convince the community of the need for a local radio station? 
 
10.  Who were the main proponents/opponents of community radio before 
broadcast? 
 
11.  How did staff/volunteers encourage access to and participation in the 
station? 
 
12.  What were the strengths and weaknesses of WTIP’s approach to 
garnering community support for the radio station? 
 
13.  Do you feel any community groups were marginalized in the process? 
 




15. How was the programming structure developed and decided upon for 
WTIP’s initial broadcasts? 
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16.  What did the up-front programming look like? 
 
17.  Did the community have input into what initially went on air? How? 
 
18.  What was the process for participation by the community?   
 
19.  How did WTIP strive to represent its defined “community” through 
programming? 
 
20.  How did WTIP’s initial programming serve to garner community support 
for the station? 
 
21.  What programs were most successful and which did not last? 
 
22.  What factors influenced the popularity of a program? 
 
23.  How was access and localism encouraged through WTIP’s 
programming? 
 
Into the future: 
 
24. How has WTIP’s programming changed over the years, and how do you 
see it as a reflection of community change? 
 
25.  How has WTIP’s mission changed over the years? 
 
26.  How has the community changed? 
 
27. What programs have been most popular, and why? 
 
28.  What did you learn while working at WTIP on how to engage the 
community? 
 
29.  In your opinion, does WTIP encourage community access and 













Interview Protocol: WDRT/Radio Boise 
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Semi-Structured Interview Questions for WDRT/RADIO BOISE’s current 
employees, board members, and volunteers: 
 
About the interviewee: 
 
1. What is your name and how long have you lived in _________? 
 
2. Describe your involvement with WDRT/RADIO BOISE. 
 
3. Why did you become involved with community radio? 
 
4. Had you had any experience in community radio prior to working with 
WDRT/RADIO BOISE? 
 
Gaining support, encouraging participation: 
 
5. What is WDRT/RADIO BOISE’s mission or main goals as a station? 
 
6. Who does WDRT/RADIO BOISE aim to serve? 
 
7. How do WDRT/RADIO BOISE staff and volunteers define its community 
or targeted listening populace? 
 
8. How is WDRT/RADIO BOISE “marketing” itself to the community, and how 
is the station convincing the community of the need for a local radio 
station? 
 
9.  Who are the main proponents/opponents of community radio? 
 
10.  How do staff/volunteers encourage access to and participation in the 
station? 
 
11.  What resources is WDRT/RADIO BOISE using to help the planning 
process and help define community? 
 
12.  How are you delimiting your targeted listening audience from the greater 
community? 
 
13. How important are fundraisers in fostering support and gaining visibility for 
WDRT/RADIO BOISE? 
 
14.  What role does fundraising play in engaging WDRT/RADIO BOISE’s 





15. How is the programming structure being developed and decided upon for 
WDRT/RADIO BOISE’s initial broadcasts? 
 
16.  What does your proposed programming look like? 
 
17.  Does the community have input into WDRT/RADIO BOISE’s 
programming? How? 
 
18.  What is the process for community participation?   
 
19.  How does WDRT/RADIO BOISE strive to represent its defined 
“community” through programming? 
 
20.  How does WDRT/RADIO BOISE’s initial programming serve to garner 
community support for the station? 
 
21.  How will you promote access and localism encouraged through 





























Interview Protocol: NFCB 
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Semi-Structured Interview Questions for NFCB’s president, or other informed 
staff member. 
 
About the interviewee: 
 
22. What is your name and how long have you worked with NFCB? 
 
23. Why did you become involved with community radio? 
 
24. What resources does NFCB provide for newly licensed stations in regards 
to the challenges of getting from licensure to broadcast? 
 
25. What are the most significant challenges that upstart radio stations are 
facing today? 
 
26. How has this changed from the 1970s and 80s, when many community 
stations of today got their start? 
 
27. What are the main challenges in defining a station’s “community”? 
 
28. Is it possible to include and broadcast to very diverse constituencies within 
a community while still maintaining neutrality?  (Can community radio be 
everything for everyone?) 
 
29. Should financial donors have more input on station’s programming? 
 
30. What are the main challenges in developing a station’s initial 
programming?   
 
31. What are common mistakes stations make in developing initial 
broadcasting? 
 
32.  How does a station promote access and community participation in its 
early years on the air? 
 
33. How does a newly licensed station convince its community that supporting 
a community radio station is a good idea? 
 
34. What literature exists to help new stations define community? 
 
35.  How has technology changed the way community members access and 





Data Collection for Document Analysis 
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Data Collection: Participant Observation 
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APPENDIX C: RECRUITMENT INSTRUMENTS 
 
Interview form  Date   Name Address City/State/Zip  Dear <POTENTIAL INTERVIEWEE>:  You  are  invited  to  participate  in  a  research  project  titled  Program  Development  in  Emergent 




Program Development in Emergent Community Radio Stations Erin Roberts, Principal Investigator University of Oregon Arts and Administration Program   You  are  invited  to  participate  in  a  research  project  titled  Program  Development  in  Emergent 
Community  Radio  Stations,  conducted  by  Erin  Roberts  from  the  University  of  Oregon’s  Arts  and Administration Program.    The purpose  of  this  study  is  to  explore  how emergent  community  radio stations develop initial programming that encourages community participation and access.  While community radio “does not have a formal, legal, definition... there are two key characteristics that  distinguish  it:  localism  and  access”  (Reed  and  Hanson,  2007,  p.  215).    This  master’s  project intends to address the gap in research regarding the process emergent community radio stations use to  encourage  local  participation  and  access  through  programming.  This  project  will  examine  the importance  of  community  identification  and  definition  in  the  development  of  programming,  and focus on the influence that a community radio station’s commitment to hyper‐local programming can have  in  attracting  a  participating  community.    This  research  will  critically  examine  the  following main research questions: 1) How do community radio stations define community? 2) How is the need for a community radio station articulated within a community? 3) What is the purpose of a station’s programming?  4)  How  can  existing  radio  stations  serve  as  models  to  emergent  stations  in  the development of programming?  You  were  selected  to  participate  in  this  study  because  of  your  professional  history  with WTIP/WDRT/RADIO BOISE and your experiences with and expertise pertinent to community radio.  If  you  decide  to  take  part  in  this  research  project,  you  will  be  asked  to  provide  relevant organizational materials and participate  in an  in‐person  interview,  lasting approximately one hour, during  winter  2010.    If  you  wish,  interview  questions  will  be  provided  beforehand  for  your consideration.    Interviews  will  take  place  over  the  phone  or  using  Skype.    Interviews  will  be scheduled at your convenience.  In addition to taking handwritten notes, with your permission, I will use  an  audio  tape  recorder  for  transcription  and  validation  purposes.    You may  also  be  asked  to provide follow‐up information through phone calls or email. There are minimal risks associated with participating in this study, particularly since this phase of research is exploratory in nature.  Any  information  that  is  obtained  in  connection  with  this  study  will  be  carefully  and  securely maintained.  With  your  permission,  your  name  will  be  used  in  any  resulting  documents  and publications.     If you wish, a pseudonym may be used with all identifiable data that you provide.  It may  be  advisable  to  obtain  permission  to  participate  in  this  interview  to  avoid  potential  social  or economic  risks  related  to  speaking  as  a  representative  of  your  institution.    Your  participation  is voluntary.    If  you  decide  to  participate,  you  are  free  to  withdraw  your  consent  and  discontinue participation at any time without penalty.   Any information that is obtained in connection with this study  and  that  can be  identified with  you will  remain  confidential  and will  be  disclosed only with your permission.   I anticipate that the results of this research project will be of value to the cultural sector as a whole, especially  in  the  Pacific  Northwest  region.    However,  I  cannot  guarantee  that  you  personally  will receive any benefits from this research.     
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